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A bstract

and extrinsic factors. The research

Due to Covid 19 pandemic. there was disruption in day to day lives of people vienifica ;

This has impacted the m:; industry ina mmplerely different way. As the Rerff?sZiizf;: Zr:;i::{ : gfumr{m]uf -
itoms, it was functional during pandenic. AS the pandemic went on for a long period of rim »0 ;u’;:{v rday
behaviowr of customers to greal extent. Int this study, the research intends to understand the éhgm;;»:l bu:‘ ahfm—l r
of the retail sector and also behavioural changes witich would continue to impaci the retail mdmm‘ lr_;z! muw
phenomena that remains frue to hsman behaviour is meking impulsive decisions stemming out of a mamb(r o f;::‘/;:‘ic;:f;

»

&

wims fo study the contributing factors and most inclined category.

Keywords: Marketing M, Packaging, Retail Sector, Impuelsive Buying Behaviour |
Introduction industry is dominated by unmganis?d players, it increases s
A. Retail Industry in India the lengthof distribution chains Ecadms_m “‘5“' m"'@“‘ -
As the nation advents from society advents from Society 4.0 ends. On other hsnd, arganised m@ﬂ is sfucce,&siu? n
10 5.0, we witness insumerable and unbelicvable changes ~ controlling inventories and reducing '?I;dmm‘:xﬁ;
across various sectors yet Indias Retail industry is grossly distribution chains. Thfs atlo'.'\'s oeganized players 7
‘cod. It is estimated that around 90% of the overall betcrdiscountsonadaly MBS o b o
retail sector falls in the unorganised category. This creates  1he testimony © indmsi“ l:d‘ i g
scope for organised players in the long term to dominate the COTPOrate cansl“m.w',t;w Group ;vith Star Bazaar and
market and grow disproportionatcly for years o come. M iy, N6 ventures, Relianee Group with ¥
Indirect Tax reforms introduced in 2017 (Goods and Multiple i‘ﬁ?ﬂéﬁm‘ Trends Stores, Aditya B2
: e . g e nee Refai =
s‘:qu)m.mwdmwlmdhmt SCOpe iﬁi:n;fom atores. Emergonce of gl. ::?:;;\ ?:;
unorganised India. . anised retatl &
with such prospects, it is important for existing retail consolidated the pace of organ | 4
companies 1o draw a long-term plan 1o overcoms YOO m;;mdsnmﬂt‘b“’i““t”mm‘
challenges. Another observation is that, while the retail B. Marketing — prmem——"
- o = = e a1
THPACT FACTOR BJIF 2022 (8.004) ) Jourual of Bt 21
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